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Explosion of 

data economy

Online activityïonline tracking technologies

Offline activityïsmartphones, IoT

Constant inflow of information
For professionals...

Profiling

Personalization

Real Time Advertising

Immense processing possibilities 
Of professionalsé

Best time

Best content => persuasion profiles

Best form

Increasing impact
Onconsumersôdecision-making autonomy

More contracts concluded

Higher prices

Higher consumer retention rates

Boosting revenue
Of professionalsé
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What are we looking at?

Assess efficiency of the individual protective instruments provided for in

General Data Protection Regulation and Unfair Commercial Practices Directive

Aim

ONLINE environment

CONSUMER is profiled

CONTENT presented to him is personalized
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